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The course proposes an immersive learning experi-
ence in India: students will travel to India for one 
week and experience living with local families for 
two days. It can be a life changing experience: living 
cultural differences, experiencing communication 
challenges and interacting with people in poverty 
can highly increase the global leadership skills and 
the cultural competence of participants. The profes-
sor will guide students through structured learning 
activities on the field. Participants will practice empa-
thy and cross-cultural communication skills, which 
will make them more responsible leaders in their 
future careers.

Please note that the field trip is NOT sponsored: 
each student will need to pay by him/herself the 
flight, visa and trip (which includes hotel, transporta-
tion and local activities). 
The trip cost is 493 CHF for a double room occupancy, 
plus flight and visa (about 1100 CHF). 

APPLICATION:
There is no bidding process for this course and seats 
are limited to 15 participants. The first 15 students 
who will apply, will take part to the field trip. The 
application process closes Septmeber 15th 2016 at 
the latest. 
To apply for the course you need to fill-in the follow-
ing questionnaire:
 https://www.surveymonkey.com/r/CDQGTTJ
Applications will be considered completed only when 
the questionnaire has been received and the trip fee 
has been paid for.

Charminar, Hyderabad
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LiteratureThe course will start with a kickoff at the HSG in which 
students will be introduced to the Indian culture and typi-
cal communication patterns.
 
The course will continue in India where students will 
spend 4 days in Hyderabad – one of the largest and fast-
est growing cities of India – and 2 days in a family in an 
authentic rural village (where Westerners have very rarely 
been seen before). During the village excursion you can 
wear Indian dresses and live like an Indian for one day.

During the field trip in India, daily activities are planned to 
experience life in India. The course will not focus on tour-
ist attractions but on making learners live a truly Indian 
experience by living with a local family below the poverty 
line, visiting local shops and businesses, trying local food 
and interacting with people. Participants will need to con-
duct ethnographic research and present their results at 
the end of the course.
patterns and leadership.

The main learning objectives of the course are:
- Learn and experience intercultural communication 
- Practice empathy and social skills to communicate 
with culturally diverse populations (specifically Indians 
and people in deep poverty) in order to develop global 
leadership skills
- Understand Indian culture, communication 
patterns and leadership 
- Practice ethnographic research 

 

Required:
      Leung, K., & Morris, M. W. (2014). Values, schemas, and norms in the 
culture-behavior nexus: A situated dynamics framework. Journal of Interna-
tional Business Studies, 46(9), 1028-1050.
         Luce, Edward (2007). In Spite of the Gods: The Rise of Modern India, New 
York : Doubleday. [Introduction pg. 1-22 and chapter 1 “Global and medieval” 
pp. 43-62]
         Storti, C. (2007). Speaking of India: Bridging the Communication Gap When 
Working with Indians. Intercultural Press. [chapter 2 and 3 pp. 17-89; table on 
pp.174-178] 
       Banerjee, A. V., & Duflo, E. (2011). Poor economics: A radical rethinking of 
the way to fight global poverty. PublicAffairs. [Chapter 2 (partial) and chapter 
3 pp. 29-60)
       Murthy, N. N. (2009). A better India, a better world. Penguin Books India. 
[“Introduction” and “The India of the Twenty-first Century” pp. 9-17]
        Cappelli, P., Singh, H., Singh, J., & Useem, M. (2010). The India way: Lessons 
for the US. The Academy of Management Perspectives, 24(2), 6-24.

Further readings (not required for the course):
      Sen, A. (2005). The argumentative Indian: Writings on Indian culture, history 
and identity. Allen Lane: Penguin. [Amartya Sen is a winner of the Nobel Prize 
for Economics; chapter 1 and 6 are particularly relevant for the topic of the 
course]
    Pattanaik D. (2014) Myth = Mithya: Decoding Hindu Mythology. Penguin 
[About Hindu gods and mythology]



Date Loca!on Ac!vi!es Literature/Presenta!ons 

September 27
th

 

 

HSG Lecture: introduc!on to the course (Indian culture 

and typical communica!on pa"erns), discussion of 

prac!cal details about the field trip, explana!on of 

the assignments, and groups’ forma!on. 

ð A�endance is mandatory 

“Values, schemas, and norms in the culture-

behavior nexus: A situated dynamics 

framework” 

 

Groups prepare their presenta!ons 

 

Sunday  

Nov 6
th

 

Hotel the Park, 

Hyderabad 

Transfer from airport to hotel. 

Lecture 3:00-6:00pm. Mee!ng at 3pm at the hotel 

lobby. 

Group 1 presenta!on: “In Spite of the Gods” 

Monday  

Nov 7
th

 

Hotel the Park, 

Hyderabad 

Visit of Hyderabad historical places: Charminar, Salar 

Jung Museum; Falaknuma Palace, Sri Venkateswara 

Temple, Birla Planetarium, Hussain Sagar lake. 

 

Tuesday  

Nov 8
th

 

Hotel the Park, 

Hyderabad 

Excursion to Ramoji Filmcity. 

Lecture 6:00-7:00pm 

Group 2 presenta!on: “Speaking of India” 

 

Wednesday 

Nov         9
            th

 

Sai Brundavan 

Grand, Suryapet 

Drive Hyderabad – Suryapet. 

Indian village experience. 

 

Group 3 presenta!on: “Poor economics“ 

 

 

Thursday  

Nov 10
th

 

Sai Brundavan 

Grand, Suryapet 

Immersive experience with a local family (below the 

poverty line) in a rural village.  

 

Prac!ce communica!ng with people in poverty 

(Base of the Pyramid); conduct ethnography of 

communica!on. 

 

Group 4 “A be�er India, a be�er world” 

Group 5 presenta!on “The India way” 

Friday  

Nov 11
th

 

Sai Brundavan 

Grand, Suryapet 

Drive Suryapet – Hyderabad.  

Visit to Golconda Fort (if !me allows: visit to Royal 

tomb of the Qutub Shahi Kings) 

 

Lecture and farewell at 6.30 pm at the hotel lobby 

Course debriefing: reflec!ng on the situated-

learning experience 

Saturday  

Nov 12
th

 

Hotel the Park, 

Hyderabad 

Transfer from hotel to airport   

 

58-018

Telstrasse 2

8.15-14.00
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Grading

Group presentation (50%) and individual assignment (50%)

Group presentation: 
present one of the readings of the course (the group and content 
will be assigned to you by the professor). Each group will be allowed 
20 minutes to present one of the readings of the course. Please note 
that presentations will take place in India and there will not be a pro-
jector nor an Internet connection (adapting to local conditions is 
part of your learning experience!). 
The format is free: you can provide a speech, bring posters, send 
your presentation by email before the field trip (so that each student 
can download it and later view it on his/her mobile), perform a role 
play, have an interactive activity with the class (i.e., quiz, role play 
plus questions, gamification, etc.). Your presentation should be 
ready before the field trip.
Grading criteria: clarity of explanation of the content of the assigned 
paper, completeness and originality.

Individual assignment: 
During the field trip you will need to practice ethnography of communica-
tion by observing and documenting people behavior and communicative 
practices, and then analyze such instances. 
Output: write a paper or create a video comparing theories and principles 
learned in the course and your own experience in India. Your assignment 
should explain and describe your experience (through detailed reporting 
of your observations including verbal instances, gestures, photos, videos 
or sketches), interviews and communication exchanges with local people, 
and then analyze them based on theories discussed in the course readings. 
You can repeat this process for a number of experiences that you have 
during the field trip. You need to discuss how your experience is in line (or 
not) with your expectations and with the theories learned. 
It is very important that you make explicit references to the concepts 
discussed in the course and in the literature. I strongly suggest you to take 
notes, photos and videos of your experiences and of your emotions during 
the field trip. 
In this situated-learning exercise you are asked to take an Emic approach 
(that is, to take an insider perspective to Indian culture) by trying to 
suspend your judgments based on your culture of origin, face and resolve 
cultural paradoxes and thus gain novel understanding of different world 
views. Your aim is to try to understand Indian people’s system of meaning 
by observing their daily activities and the meaning they attach to them. You 
will need to adopt a process of self-questioning attitude by learning to 
interrogate your own Western assumptions, values and beliefs.

The assignment is required 2 weeks after the end of the course (deadline: 
November 27th before midnight to sabrina.bresciani@unisg.ch ).
Grading criteria: clarity, references to appropriate theories, deepness of 
analysis

Cows and tuk-tuks: the real India      
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Practical Information

The course is not sponsored: you will need to finance 
yourself the flight (about 1000 CHF), visa (about 100 CHF), 
and tour which includes hotel room, bus and entrance to 
local activities (493 CHF for a double occupancy room). 
You will share the room with another course participant 
of the same gender. If you wish a single room, this is pos-
sible for a supplement of 289 CHF. 
STA travel agency, Metzgergasse 10, 9004 St. Gallen is 
responsible for organizing the tour (hotel, bus and activi-
ties). 

Apply for the course
Participation to this course is limited to 15 people and 
seats are assigned on a first-come first-served bases. The 
first 15 HSG master students who apply to the course and 
pay the tour to STA travel agency will take part to the field 
trip. 
Step 1: complete the following questionnaire: 
https://www.surveymonkey.com/r/CDQGTTJ
 You will receive an answer from the professor with 
further details about the course and fee payment 
Step 2: you will need to pay the course fee at STA travel 
agency St. Gallen, buy a flight, apply for the visa and pro-
vide proof that you have a health insurance covering 
emergencies in India (see details below). Send all these 
confirmations to the professor email address 
sabrina.bresciani@unisg.ch
 You will receive a final confirmation by email from 
the professor within 2 working days.

Hotels and transportation:
In Hyderabad we will stay at the hotel The Park, 
(http://www.theparkhotels.com/hyderabad.html), a luxury hotel near the 
lake is featured in several Indian films and often chosen by Tollywood starts. 
The hotel has several restaurants and a swimming pool. An international 
breakfast and wifi connection is included in the price. 
In Suryapet we will stay in the best and newest (2016) hotel in the city, which 
is however comparable to a 2-star hotel in Europe. This is part of your Indian 
experience! The hotel has a nice roof top restaurant and offers Indian break-
fast. 
We will travel with an AC private bus and we will also experience local trans-
portation such as tuk-tuks.
We are not going hiking nor on a beach resort. The field trip does not require 
any physical preparation since we will stay in hotels and travel by bus. You 
don’t need to bring a backpack. It is suggested to bring a luggage that you can 
lock (to keep your valuables inside) that cannot be easily cut with a knife 
(while a backpack can be easily opened). 
You will be safe if you follow the professor’s advices (such as to dress conser-
vatively by covering your legs, go out in group and not alone, and not taking 
taxis on the road but only from trusted companies). Further details will be 
provided after you apply for the course (including apps to download).
from World Nomads (https://www.worldnomads.com/ a company suggested 
by Lonely Planet).

Buddha statue, Hyderabad lake
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Practical Information

Flight
The suggested flight with Emirates Airline is:
Zürich to Hyderbad:  
05.11.16 Zürich - Dubai, 14.35 / 23.45; 06.11.16 Dubai - Hyderabad, 03.45 / 08.40
Hyderbad to Zurich:
12.11.16 Hyderabad - Dubai,  10.15 / 12.45; 12.11.16 Dubai - Zürich  15.45 / 19.50

Pick-up from the airport is guaranteed only if you take the suggested flight. If 
you wish to take a different flight, you can reach the hotel by taking a Meru 
cab outside the airport. 

Health:
You are obliged to have a health insurance covering emergencies in India in 
order to take part to the field trip. If you fail to provide your health insurance 
details you will not be admitted to the course. If you have your health insur-
ance (Krankenkasse) in Switzerland, you can purchase an extension of your 
current health insurance to cover emergencies abroad from your Kranken-
kasse or you can buy it at STA travel agency when you pay for the field trip for 
a cost of  for CHF 31.00 per person (valid for 31 days). If you have your health 
insurance abroad, you can buy a health insurance for the trip for instance 
from World Nomads (https://www.worldnomads.com/ a company suggested 
by Lonely Planet).
Recommended vaccinations: hepatitis A and B, typhus (i.e. with Vivotif) 
The chances of getting malaria in the areas we visit are very rare.
During the village excursion we will be 250Km away from the first good hospi-
tal: if you have severe medical conditions you should not take part to the field 
trip for your own safefy!

The temperature in Hyderabad in November is between 20°C to 30°C so dress 
lightly, but your legs should be covered at all times. 

Thali: typical Indian food

A market


